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Aurora Fashions: 
 

(Coast, Karen Millen, Oasis & Warehouse) 
 

Wins four awards at the Retail Systems Awards 
 
 
Aurora Fashions – the Group behind the well known international high street fashion 
brands Coast, Karen Millen, Oasis and Warehouse – was awarded four prizes at the Retail 
Systems Awards on the 28th October 2010. 
 
The Aurora IT team has gone from success to success, this ceremony being the 
culmination of a fantastic year and marking the achievement of 9 major awards over this 
period.  
 
The Aurora IT team received the greatest number of prizes at the ceremony, the awards of 
which included; EPOS Initiative of the year, IT Team of the year, Multi-Channel Retailer of 
the year and Overall Retail Systems winner. This confirms the group’s establishment as an 
industry leader in cross-channel service and that the team continues to lead the way in 
innovative retail technology initiatives.  
 
Richard Glanville, CFO, said: 
 
“Receiving these awards is a testament to the team’s innovative thinking and ability to 
consistently deliver across all channels. Their work forms an essential part of the business 
and is crucial to our continued success in multi-channel retailing.” 
 
Mike Shearwood, CEO, said: 
  
“Introducing the first “click and collect” service and SMS mobile gift voucher technology are 
just two of the many initiatives the Aurora IT department has pioneered and I would like to 
congratulate the team on their success and support, placing the business at the forefront 
of technological development on the high street.” 
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Notes to Editors 
 
Aurora Fashions owns, develops and manages the performance of some of the UK’s 
most respected women’s fashion brands – Karen Millen, Coast, Warehouse and Oasis, 
which are all aimed at the higher end of the market. 
 
The Group is focused on providing an environment that enables each individual brand to 
flourish independently, while optimising economies of scale by sharing a common 
infrastructure for operations, finance and senior management resource. 
 
Aurora’s four fashions brands are among the most recognised in the UK and 
internationally, with 1,471 stores in 45 countries.   
 
 


